HUMANITIES

Humanities Studios: Vol. 12, No. 3, 2024

\‘_ » Pedagogy, Psychology, Philosophy
A / UDC 159.91:316.454.52

"‘ W* Journal homepage: https://humstudios.com.ua/en DOI: 10.31548/hspedagog/3.2024.78

Effective communication: Signs, factors, procedural characteristics

Liudmyla Omelchenko’

PhD in Pedagogical Sciences, Associate Professor

National University of Life and Environmental Sciences of Ukraine
03041, 15 Heroiv Oborony Str., Kyiv, Ukraine
https://orcid.org/0000-0002-9963-0306

Abstract. Scientific substantiation of the factors, as well as procedural and effective characteristics of
effective communication,allows overcoming the contradictions between the content and form that arise
in modern communication, and thus helps to reduce the elevated level of conflict, which is the greatest
burden of large and small social groups. That is why the purpose of the study was to identify the features
of effective communication to improve the quality of communication as a basis for optimising social
interaction and developing interpersonal relationships. The methods employed in this study included
thematic analysis,conceptual analysis, synthesis,abstraction,and modelling.Atheoretical analysis of the
conceptual provisions on effective communication was performed. It was found that the effectiveness
of communication is determined by the abilities, qualities, and communication skills of the subjects of
communication, congruence, and empathy, which are manifested in their communication behaviour.
It was found that effective communication helps to achieve mutual understanding of interlocutors,
convergence of their psychological positions, determines the mutual development of communication
subjects, serves as the basis for normalising the mental state of representatives of social groups, ensures
positive group dynamics, and the development of constructive strategies for interpersonal interaction.
The findings of scientific research on external factors of effective communication were summarised.
It was found that a strong level of communication effectiveness is manifested in those situations of
social interaction characterised by stability, predictability,and a prominent degree of certainty. Effective
communication is one of the features of those social groups characterised by a strong level of cohesion,
clarity of the role structure, and the presence of jointly developed values that define the organisational
culture. The practical significance of this study lies in the possibility of considering the findings in
the practice of professional communication of psychologists, social workers, teachers, managers, civil
servants, and healthcare professionals; their application in determining the causes of destructive
conflicts in interpersonal relationships and group interaction, identifying ways to prevent them
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Introduction

A feature of modern communication lies in the
active use of information and communication
technologies. In the digital era, communication is
driven by values formed based on mass culture,
scientific achievements, and the introduction of
technical means. The development of technolo-
gies helps to expand the range of communica-
tion channels, simplifies the establishment of
contacts, and overcomes spatial restrictions. At
the same time, it leads to contradictions between
the form and content; the means and depth of
communication; the volume of messages and the
ability of recipients to decode them adequate-
ly. Disagreements cause conflicts and increase
social tension. The global burden caused by the
growth of conflict is increasing in all countries,
especially in Ukraine during the war.All the above
necessitates the investigation of effective com-
munication, which contributes to the normalisa-
tion of the mental state of various segments of
the population and is a condition for enhancing
social interaction.

The
widely covered in science. The effectiveness of
communication is interpreted from the standpoint
of social and role relations. L. Orban-Lembryk &
|. Oros (2021) associated the significance of com-
munication with the establishment of contacts
in business interaction, which is characterised by
mutual changes in the socio-psychological situ-
ation, values, and intentions of participants. This
is conditioned by the development of a common
goal,as well as the motivation to achieve the out-
come. The researchers of the above-mentioned
study defined the key indicators of the effective-
ness of business communication as follows: satis-
faction with communication, relationships, nego-
tiation competence, cooperation, communication
skills, and rapprochement of partners. Supporting
the significance of these conclusions, the author
of the present study is inclined to argue that the
interpretation of the signs of effective communi-
cation should also consider situations in which
the positions of the subjects on important issues

issue of effective communication is
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of interaction diverge, which may cause dissatis-
faction of the participants with the communica-
tion process.

L. Kalmykova et al. (2020) considered the
problem of reasonable communication, which is
close in nature to effective communication. The
researchers associated the solution with inter-
nal speech, which is a mechanism of internal
programming of the statement and its disclo-
sure in the external manifestation of the send-
er, as well as perception and understanding by
the recipient. The clarity of the internal speech
programme and its understanding in the recipi-
ent’s listening are the basis for the development
of a coherent, holistic message and feedback.
T. Marbun et al. (2023) concluded that effective
communication is not limited to the exchange
of information - it involves the ability to under-
stand the emotional context of the message, the
communicator’s intentions, adequate decoding
and feedback; it is based on the subjectivity of
the participants and openness. Thus, mutual un-
derstanding and partnership are vital features of
effective communication.

E. Donovan et al. (2021) substantiated the
principles of an effective communicator: varia-
bility of the message volume; use of verbal and
non-verbal means; consideration of the influence
of physical and psychological contexts; adapta-
tion of the message to the audience; multiple
goals are the basis of interaction; consideration
of communication in terms of content and rela-
tionships; communication can be learned by con-
stant practice; a person cannot but communicate;
the meaning of communication lies in the person;
communication is irreversible; good communica-
tion is cooperation. Thus, an effective communica-
tor should have the knowledge, skills,and practice
to communicate effectively. In their study of com-
munication effectiveness, M. Fuller et al. (2024)
proved the significance of empathy as a communi-
cation competence. Its value lies in improving un-
derstanding, building relationships based on trust,
and cooperation in various professional contexts.
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J. Arendt et al. (2019) studied mindfulness
in communication, its key components being at-
tention and acceptance. Their manifestation lies
in demonstrating a non-judgemental position,
which contributes to the transition to a cautious,
attentive reaction, which is decentralisation - the
experience of emotions and thoughts as tem-
porary mental phenomena. Hence the need to
consider mindfulness in the study of communi-
cation. R. Ziegler et al. (2021) identified signifi-
cant characteristics of modern communication:
institutionalisation, diversification, increase in
communication channels, and diversity. M. Sid-
digi et al. (2022) emphasised the significance of
considering these features, findings that the basis
of countering cybercrime is the communicative
competence and information technology aware-
ness of the individual. According to the author of
the current study, it is necessary to use the term
‘communicative competence” considering the lat-
est features of communication. D. Krystallidou et
al. (2024) proved that effective communication
ensures the psychophysical normalisation of so-
cially vulnerable groups of the population, con-
tributes to their psychological support and stress
resistance. N. Morelli et al. (2023) confirmed these
findings, emphasising that communication effec-
tiveness is a factor in family adaptability.

The purpose of this study was to perform a
theoretical analysis of the problem of effective
communication to substantiate the factors and
procedural characteristics of this process. This
purpose was fulfilled by solving the following
tasks: to identify the signs of effective commu-
nication; to motivate its factors; to identify its
procedural characteristics. The scientific original-
ity of this study was to substantiate the features,
factors, and procedural characteristics of effective
communication.

Materials and Methods
The study employed theoretical research meth-
ods, particularly the method of thematic analysis,
to investigate the features of effective communi-
cation. V. Braun & V. Clarke (2020) defined it as a

method, the essence of which lies in processing
the textual data. The methodological framework
of this method of scientific cognition is the un-
derstanding of language as a phenomenon that
reflects universal or subjective (of a particular
person) reality. Its procedure is based on in-
terpretation through coding and identification
of themes and patterns. This method helped to
perform a qualitative in-depth analysis of the
conceptual provisions of the researchers who in-
vestigated the problem of effective communica-
tion. This method was applied using a deductive
approach, in which the analysis was performed
from the top down: the study was based on the-
oretical positions that determined the under-
standing and explanation of the collected data.
The literary sources were selected based on the
following criteria: the presence of concepts of ef-
fective communication, the factors or signs of the
social and psychological phenomenon in ques-
tion, the degree to which the topics presented in
the sources are related to the principal topic. This
approach helped to conduct a wide search for sci-
entific sources and select those that correspond
to the subject of the study; determine the degree
of research on the problem of effective commu-
nication, find out the level of coverage of the fea-
tures and factors of effective communication, and
conduct a qualitative analysis of the findings of
scientific research on this topic. The use of the-
matic analysis helped to summarise scientific ide-
as about effective communication.

These methods were complemented by con-
ceptual analysis, synthesis, comparison, and ab-
straction (Maksymenko & Nosenko, 2020). Con-
ceptual analysis was employed to substantiate the
terms ‘effective communication”, “signs of effec-
tive communication”; synthesis - to combine the
identified factors into a single system of internal
factors; comparison - to compare diverse concep-
tual approaches to the interpretation of the phe-
nomenon under study; abstraction - specifically,
isolation, to separate the procedural characteris-
tics of effective communication, to determine the
signs of effective communication, identification -
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to create classes of “effective characteristics” and
“procedural characteristics”, modelling - to create
a model of effective communication.

The study was conducted in several stages:
the first stage determined the purpose and sub-
stantiated the criteria for selecting scientific texts;
at the second stage, the necessary scientific liter-
ature was searched; at the third stage, the selec-
tion was made according to the identified criteria;
the fourth stage involved theoretical analysis of
the materials; the fifth stage formulated the con-
clusions. The study was performed based on the
following scientometric databases: Scopus, Web
of Science, PubMed, Google Scholar, as well as ar-
chives: Internet Archive Python Library, Vernadsky
National Library of Ukraine. The total number of
analysed sources was 131. Only 28 of them were
selected to formulate the conclusions. The study
presents literature in Ukrainian and English. The
clarity, focus, determinism, reliability, and cost-ef-
fectiveness of the methods used helped to obtain
valid research findings.

Results and Discussion

Process of communication

as a social and psychological phenomenon
Communication is a process that determines the
formation and development of a personality, it is
a sphere of its socialisation, determining various
aspects of life. The complexity of this process
leads to a considerable number of its interpreta-
tions, which complicates the investigation of this
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socio-psychological phenomenon. Communica-
tion was considered as a process of generating
meanings by sending and receiving verbal and
non-verbal symbols and signs that are influenced
by varying contexts (Wood, 2019).

C.Lewin (1951) was one of thefirst scientists to
investigate the problem of communication effec-
tiveness. The researcher considered communica-
tion from the standpoint of field theory. According
to C. Lewin, communication is determined by be-
haviour as a function of personality. The research-
er defended the conceptual position that a person
alone cannot objectively assess their communica-
tion with others or create an idea of the assess-
ment of their communication by others. To under-
stand their attitudes, test behavioural patterns and
correct them, an individual must enter the context
of group communication. Thus, the effectiveness
of communication is determined by the reflectivi-
ty of the individual, their ability to self-regulation
and self-development, and the context of group
communication. This approach helps to identify
certain intrapsychic factors of effective communi-
cation but does not reveal its features as a process.

Considering communication as a subject-sub-
jectprocess,N.Fiore (2010)differentiated theterms
‘effective” and “ineffective” communication. The
researcher built his concept on the interdepend-
ence of communication and interaction processes.
Only communication can be qualified as effective
if it results in a deepening interaction. A compar-
ison of these concepts is presented in Table 1.

Table 1. Comparison of effective and ineffective communication

Communication

Ineffective communication

Effective communication

type/components
Protection of gxc.luswely’ one’s individual plans, Consideration of the views, opinions,
Goals focus on achieving one’s personal goals, and lief | f all interl
defence of one’s own convictions. beliefs, and plans of all interlocutors.
Communication based on the philosophy of cos:s%\grr]i% attf:}g)er}ir:ez%efcttﬁe
modelling a bipolar worldview in terms of . g eling o
P s s Pl subjects of communication, building
win-loss”, “right-wrong”, “good-bad”, without communication on the awareness
Style considering transitional states; ignoring the

intentions and feelings of the interlocutor, striving
to make the other person submit to the “right”
position — one’s own.

of the possibility of winning for
both participants, the intention to
understand their thoughts and at the
same time hear their interlocutor.
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Table 1. Continued

Communication
type/components

Ineffective communication

Effective communication

Outcome

Conflict, resistance of interlocutors, loss of group
interaction efficiency.

Mutual understanding, coherence,
increased group effectiveness

Interpretation of
success

A pause in the conflict, the interlocutor’s retreat
from their goals, aspirations, etc.

Mutual respect, deepening
interaction

Source: developed by the author of this study based on the theory put forward by N. Fiore (2010)

Considering this position, the effectiveness
of communication can be assessed only with the
use of retrospective analysis. Researchers often
determine the effectiveness of communication
based on the model of communication proposed
by H. Lasswell (1951). Signs of effectiveness are
identified by analysing the sender’s choice of
communication channel, the content and vol-
ume of the message, and the recipient’s feedback.
Thus, communication is considered effective if an
adequate communication channel is selected, the
content of the message is clearly formulated and
contains relevant information, and the feedback
confirms the correctness of the message decod-
ing (Wenxiu, 2015). At the same time, an accurate
understanding of the received message requires
an awareness of both the direct and hidden con-
tent of the information (Skrypchenko et al., 2020).

The specific features of effective communi-
cation are also considered from the standpoint
of speech influence. Developing the concept of
M. Argyle et al. (1967), wherein the criterion of
effectiveness is the ability to fulfil the purpose
of communication, communication is considered
as a multi-purpose process. Goal-setting in this
process is marked by an existing feature - it is
systemic. This property is conditioned by the fact
that the sender primarily seeks to convey infor-
mation in a coded message and check the correct-
ness of its understanding. In addition, both the
sender and the receiver are aware of the subject
of their communication, which means that they
receive something, influence each other’s behav-
iour, persuade or form new knowledge/percep-
tions. Achievement of the substantive goal alone
is a sign of productive communication. The aspect
of interpersonal relations is also important for

effective communication. Both participants in the
communication process, if it is effective, prefer to
maintain sympathy in the relationship and devel-
op it (Selivanova, 2012).

There are always at least two participants
in the communication process, and therefore it
is worth determining what purpose is being ful-
filled. The author of the present study also con-
siders it reasonable to ask whether the interloc-
utors are always aware of the purpose of their
communication. Thus, the author supports the
idea that effective communication is that which
allows the interlocutors to achieve their goals
while maintaining a balance in the relationship.
It is also worth paying attention to whether com-
munication is equally effective for all participants
in the process.

Internal factors required
for effective communication
The effectiveness of communication was also
considered in the conceptual field of transac-
tional analysis. According to the provisions of
this approach, the unit of communication is a
transaction - verbal and non-verbal interaction
between two people. Its structural units are stim-
ulus and reaction. The founder of this approach,
E. Berne (1964) substantiated the position that
in communication, when making a transactional
stimulus or responding with a reaction,a person is
inone of the ego states — Parent,Child,Adult (Fig.1).
When communicating, a person takes the
position of one of these ego states at a particu-
lar time. The Child ego state is characterised by
spontaneity, joy, and creativity, while at the same
time it can be limited by rules and prohibitions
or rebellion. Being in the Parent ego state, a per-
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son shows care, reassures, approves of another
or criticises and evaluates. A sign of the adult
ego-state is a combination of the other two
(Child, Parent); in communication, this position
is manifested as objectivity, rationality, prudence,
and analyticity. These ego states determine the
communication strategy of an individual (Har-
ris, 1967). If people in communication occupy
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complementary positions (e.g., Parent-Child,
Child-Child, Parent-Parent, Adult-Adult), they
form additional transactions. Otherwise, there
are cross transactions that lead to conflicts and
termination of communication. Communication
that is based on a common language is effective:
Adult to Adult, Child to Child, Parent to Parent
(Berne, 1964).

Child
spontaneity,joy, creativity,
obedience, rebellion

Parent
care, comfort, approval,
criticism, evaluation

Adult
Child+Parent
objectivity, rationality, prudence,
analytical approach

Figure 1. Manifestations of personality ego states in the communication process
Source: developed by the author of this study based on the findings of E. Berne (1964)

S. Rogers (1946) considered the problem of
effective communication from the standpoint of
humanistic psychology. According to the scientist,
the essential features of an effective communica-
tor are congruence, the ability to accept oneself,
the ability to accept others, and empathy. In this
concept, congruence is explained as openness in
communication, lack of psychological defence,
and masking of one’s emotions. A congruent in-
terlocutor is sincere and honest in expressing his
feelings,modelling their behaviour on their values
and beliefs, while maintaining their authenticity.
Since a person’s reactions, actions, and deeds are
consistent with their internal state, they are pre-
dictable and stable in communication with others.
Congruence also leads to integrity, harmony of the
personality, and the absence of intrapsychic con-
flict. Congruence ensures the ability of a person to
respond adequately to the situation that arises in
communication, to coordinate their feelings and
thoughts with the circumstances of interaction.

Self-acceptance is the ability of an individ-
ual to recognise themselves, to express uncon-
ditional love for themselves, the way they really
are. Self-acceptance means showing self-respect,
treating oneself as a person who can make inde-
pendent choices, believes in oneself and one’s ca-
pabilities, trusts oneself, and is worthy of respect.

This trust is not limited to the field of conscious-
ness; it is not only faith in the power of one’s
intellect, but also trust in one’s body, the ability
to understand one’s body. Aware of their psycho-
physiological integrity, a person becomes fully
functional, which positively affects communica-
tion. Only a person who is ready to accept them-
selves can accept another.Acceptance of the other
is the ability of a person to have an unconditional
positive attitude towards the interlocutor: accept-
ing and appreciating them as they are, without
judgement or conditions. This attitude provides
a person with a sense of psychological comfort
and freedom in communication. Empathy involves
expressing sensitivity to the emotions, experienc-
es, and states of the interlocutor, the ability to be
aware of these states, and to cognitively structure
the affective sphere of communication. Sensitivity
to the emotional state of another is the ability
to perceive the state of another as if they were
feeling it, and a penetrating understanding of the
meaning of the state in which another is. Empa-
thy provides an opportunity to support a person
both at the entrance to the communication pro-
cess and in its further course (Rogers, 1946).

The significance of empathy in communi-
cation is confirmed in further research. Its value
is manifested in understanding the interlocutor.
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Correct decoding of a message is impossible
without awareness of the feelings and experi-
ences of another, which is empathy in its essence.
There are three possible manifestations of em-
pathy in communication: empathic response,
perspective taking, and sympathetic response.
Empathic response is the experience of emotion-
al reactions analogous to the real or expected
emotional manifestations of another in observing
them. Perspective taking is manifested as a per-
son’s imagining themselves in the other’s shoes.
Sympathetic response is care, compassion, and
empathy. It differs from the previous two in that
the individual does not sympathise with the in-
terlocutor: the communicator’s awareness of how
the interlocutor feels leads to care, pity, and sad-
ness (Verderber et al.,, 2017). Consequently, con-
gruence, acceptance, and empathy are essential
factors of effective communication, as they give
an opportunity for a person to deeply understand
themselves and their interlocutor.

L. Duran-Terradez & T. Baviera (2023) de-
fined effective communication as communication
that causes changes in the cognitive or affec-
tive sphere of the recipient. The principal way to
achieve these changes is to transmit a message
of informational, developmental, or educational
content to the recipient. The outcome of such
communication is a change in attitudes, improve-
ment of knowledge, development of skills, and
building of confidence of the recipient. However,
the author of the present study believes that this
approach lacks consideration of certain essential
characteristics of communication. Specifically, the
fact that in the communication process, the po-
sitions of the sender and the receiver are rather
conditional, they are constantly changing, alter-
nating. If one considers them as relatively stable,
then, clearly, communication is considered nar-
rowly — as a process that takes place only with-
in the framework of social and role interaction,
which is characterised by the subject-object sys-
tem. Effective communication is nevertheless fo-
cused on mutual influence, which results in the
development of all participants.

This suggests the significance of an indi-
vidual’s ability to overcome egocentrism. How-
ever, a considerable number of people lack the
ability to understand the position of another in
communication. According to T. Kesselring &
U. Mdller (2011), egocentrism (centrality) is in-
terpreted as the inability to accept the position
of another. Egocentric thinking has common
features with autistic thinking: it lacks logical
consistency, is dominated by images rather than
concepts, and is characterised by a low level of
awareness. This quality is inherent in children
whose egocentric thinking and speech do not
allow them to understand how their position in
communication differs from others. They equate
an objective communication situation with their
own vision of it. In their research, the authors
proved that egocentrism is overcome in a child’s
cognitive development. Thus, already at primary
school age, a child achieves decentration. Howev-
er, centration is also inherent in adults when they
use naive, spontaneous judgement, which is es-
sentially the same as in children. Manifestations
of egocentrism in communication lead to barriers,
misunderstandings, and conflicts.

This allows identifying the procedural char-
acteristics of effective communication. If people
can understand the position of another, then as
a result of communication, the interlocutors un-
derstand each other. This mutual understanding
helps to reduce the uncertainty of the communi-
cation situation. Thus, the procedural characteris-
tics of effective communication are the reduction
of uncertainty and understanding of oneself and
the interlocutor. The resultant features are the
achievement of mutual understanding, deepen-
ing of relationships, and mutual development.
Summarising the concepts discussed the internal
factors of effective communication can be identi-
fied as follows:

> reflexivity of the individual, their ability to
self-regulation and self-development;

» the ability to show attention and respect
for the other in communication, to hear them, to
consider their position;
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» reliability of interlocutors;

» communication skills (specifically, the abil-
ity to choose an adequate communication chan-
nel, create clear and understandable messages,
analyse feedback, understand direct and hidden
meanings of messages);

> ability to determine and consider the posi-
tion (ego-state) of the interlocutor;

» congruence;

» acceptance of self and other;

» empathy.

The identified factors contribute to a deeper
understanding of effective communication and
create the basis for identifying the specific fea-
tures of communication of an individual.

External factors and signs

of effective communication

Ukrainian psychology has substantiated exter-
nal factors of effective communication. These
include the situation of communication, the
circumstances of communication, the specific
features of the social group, and the presence
of a common thesaurus (Moskalenko, 2008).
No one can communicate without consider-
ing the communication situation. It is defined
as the conditions under which communication
takes place and the means used by the subject
of communication. The components of the sit-
uation are the cultural environment, which ap-
pears in the system of social norms and values;
social environment; material, tangible world.
When starting communication, an individual is
orientated in the communication situation. This
orientation can be of two types: motivational
and evaluative. A person must be capable of as-
sessing the conditions in which communication
takes place, adjusting the means of communica-
tion, determining the strategy, agreeing on the
style of communication, structuring the model
of communication, and possibly changing com-
munication behaviour and communication goals.
Therefore, a stable situation with a strong level
of certainty and predictability is more favour-
able for effective communication. Conversely,
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a threatening, conflictual situation can cause
temporary disorientation. Communication is also
affected by circumstances, whether they are of-
ficial or intimate. To communicate effectively, an
individual must match the means of communi-
cation, style, strategy, and method of self-pres-
entation to the circumstances.

The social and psychological characteristics
of a group that affect the effectiveness of com-
munication are the group’s composition, role
structure, values, norms, level of group cohesion,
and dynamics. N. Kellerman (1979), defining the
most optimal group size, advocated the rule of
eight. Groups with this number of members usu-
ally create effective communication systems that
facilitate direct communication, during which at-
traction can manifest itself as the basis for a fa-
vourable psychological climate; this composition
also prevents the formation of microgroups. In
such groups, each member is aware of the signif-
icance of their social role, and these social roles
determine the nature of communication: between
a manager and a subordinate - subordination,
between colleagues - parity. A vital regulator of
communication is group norms, which define the
boundaries of communication and regulate the
communicative behaviour of participants in col-
lective communication. The level of group cohe-
sion determines the degree of control over group
norms: the higher the group cohesion, the more
control over their observance by all participants.
Violations of the norms lead to contradictions,
misunderstandings, conflicts, and destroy the ef-
fectiveness of communication.

Communication will also be effective if the
group generates a common thesaurus - a recog-
nised system of meanings that everyone will ad-
here to.As people become integrated into society,
they belong to diverse groups: age, gender, eth-
nicity, and profession, which can lead to the use
of different meanings that can cause distortions,
misrepresentation of information in messages,
and the inability to decode them correctly. Exter-
nal factors are especially significant to consider
when organising communication between people
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who do not know each other, for instance, during
trainings, conferences, presentations, etc.

The analysis of various scientific approaches
to understanding communication effectiveness,
substantiation of internal and consideration of
external factors of effective communication allow
identifying its features: it promotes mutual under-
standing, deepening of interpersonal interaction
and group effectiveness; makes provision for the
possibility to consider the positions of all subjects
of communication; is based on acceptance, com-
mitment of individuals who carry it out; is caused
by personal qualities of the subjects of commu-
nication; helps to prevent pro blems, destructive
conflicts; is based on the communication abilities
of the sender and the receiver; enables the devel-
opment of communication subjects; promotes the
development of confidence and resilience of com-
munication participants; provides an opportunity
to strengthen relations between partners; causes
the following effects: expansion and deepening
of participants’ knowledge, improvement of their
skills, change of attitudes, social, and psychologi-
cal characteristics of the group - ensures the de-
velopment of cohesion, internalisation of values
and norms of the group by participants, promotes
positive changes in the psychological climate.

Thus, the effectiveness of communication
is determined by both external and internal fac-
tors that are not homogeneous. Some of them
can be developed by influencing the subjects
of interaction, while others are quite difficult
to change, and therefore should be considered
when organising group communication or in-
terpersonal communication. Understanding the
essential features of effective communication
allows analysing this process, and considering
the procedural characteristics, allows perform-
ing psychocorrection during its development,
until its completion.

Conclusions
The effectiveness of communication depends
on all its participants. Effective communication
allows them to demonstrate their subjectivity,

helps to achieve mutual understanding, increase
group and individual efficiency. Based on the
theoretical analysis of the conceptual provisions
on effective communication, the study identi-
fied the features of effective communication.
These include promotion of mutual understand-
ing, deepening of interpersonal interaction and
group effectiveness; ensuring the possibility to
consider the positions of all subjects of commu-
nication; based on acceptance, commitment of
individuals who carry it out; conditioned by the
personal qualities of the subjects of communica-
tion; promotion of prevention of problems and
destructive conflicts; based on the communica-
tion abilities of the sender and the receiver; pro-
motion of development of subjects of communi-
cation; ensuring the development of confidence
and resilience of communication participants;
providing an opportunity to strengthen relation-
ships between partners; causing effects such as
expanding and deepening participants’ knowl-
edge, improving their skills, changing attitudes,
and social and psychological characteristics of
the group - ensuring the development of cohe-
sion, internalisation of group values and norms
by participants, and promoting positive changes
in the psychological climate.

Based on the consideration of conceptual
provisions on the conditionality of communica-
tion by behaviour; ego states from the standpoint
of which communication is carried out; the main
aspects of persuasive communication, approach-
es to modelling the structure of the communica-
tion process, and the fundamental principles of
humanistic psychology, the internal factors of
effective communication were identified. They in-
clude abilities (to express attention and respect
for others, to consider their position, to identify
and account for ego states); reflexivity, reliability,
congruence; interlocutors’ communication skills,
acceptance of oneself and others, empathy.

External factors of effective communica-
tion are the situation of communication (con-
sidering social norms and values by the subject
of communication, motivational, and evaluative
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orientation, correction according to the identi-
fied conditions, means of communication, style,
communication strategy, change of goals of the
communication strategy), the most favourable
for effective communication is a stable situation
with a strong level of certainty, predictability;
social and psychological characteristics of the
group: group composition, role structure, values,
norms, level of group cohesion, dynamics; a com-
mon thesaurus that enables understanding and
correct decoding of information.
Thus, effective communication is deter-
mined by internal and external factors. Its pro-
cedural characteristics include the reduction of
uncertainty, understanding of oneself and the
interlocutor, and its effective characteristics are
the possibility of achieving mutual understand-
ing, deepening of relationships, and mutual

Omelchenko

development. Considering internal and external
factors of effective communication is of practical
significance, as it allows creating conditions that
improve the quality of people’s lives and their
activities. The criteria for the effectiveness of
communication of a particular person are their
adaptability, self-efficacy, leadership potential,
and sociometric status in the group. Prospects
for further research lie in the development of
training programmes for the development of ef-
fective communication skills for future special-
ists in socio-economic specialities.
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Omelchenko

Ed)eKTMBHe CI'IiﬂKYBaHHﬂI O3HaKW, YUHHUKMWU, npou,ecyanbl-li XapaKTepUuCTuku

Jliogmuna OmenbyeHKo

KaHnanaat neparoriyHnx Hayk, LOLEHT

HauioHanbHuiA yHiBepcuTeT BiopecypciB i NpUPOAOKOPUCTYBAHHS YKpaiHu
03041, Byn. lepois O6opoHu, 15, M. Kuis, YkpaiHa
https://orcid.org/0000-0002-9963-0306

AHoTauif. HaykoBe 06rpyHTYBaHHS UMHHMKIB, @ TaKOX TMNPOLECYyaNbHUX Ta Pe3yNbTaTUBHUX
XapaKTepUCTUK edeKTUBHOrO CMiNKyBaHHA JA€ 3MOry NOAONATU CynepeyvyHOCTi MixX 3MiCToM i Gpopmoto,
L0 NOCTaKTb B CY4ACHOMY CMiNKyBaHHI, @ OTXKe, CNPUSE 3HUKEHHIO BUCOKOTO PiBHA KOHMNIKTHOCTI, LLO €
OCHOBHWM TArapeM BeAMKMX Ta MaiMx couianbHux rpyn. Came ToMy MeTOI A0CNiIKEHHS ByNo BUSBNEHHS
ocobnuneocTen eeKTMBHOIO CNINKYBAHHA AN NOKPALLEHHS IKOCTi CRiNKYBAHHA AK NiAFPYHTS ONTUMI3aLii
COLiaNnbHOI B3aEMOLii, PO3BUTKY MiXXOCOBUCTICHUX CTOCYHKIB. Y AOCNIAXKEHHI 3aCTOCOBYBaNMUCS MeToAM
TEMATUMYHOrO aHani3y, MOHATIMHOrO aHanisy, CMHTe3y, abCTparyBaHHs, MoAentoBaHHs. byno 3aiicHeHo
TEOPEeTUYHUI aHani3 KOHLUENTyasbHUX MONIOXeHb Npo edekTUBHEe CninkyBaHHs. BctaHoBneHo, wo
e(eKTUBHICTb CMiNKYBaHHS 3YMOB/IOETbCA 34ATHOCTAMM, SKOCTSMM Ta KOMYHIKaTUBHUMU BMiHHSIMM
CyOeKTiB CMiNKYBAHHSA, KOHIPYEHTHICTIO Ta eMMaTi€lo, WO MNpOsBAAKTLCS B iXHiA KOMYHiIKaTUBHIlM
nosepiHui. BugasneHo, wWo edekTMBHE CMINKYBaHHA CMAPUSE LOCATHEHHK B33aEMOPO3YMiHHA
CMNiBPO3MOBHWMKIB, 30/MXEHHIO IXHIX MCUMXONOFIYHUX MO3MLIA, 3YMOBNIOE B3aEMOPO3BMTOK CYOEKTIB
CNiNKYBaHHS, € NiArPYHTSAM HOpManisauii NCMXiYHOro CTaHy NPeACTaBHUKIB coLianbHMX rpyn, 3abe3nevye
NO3UTMUBHY TpYMnoBY [AWMHAMIKY, BUPOOGNEHHS KOHCTPYKTMBHMX CTPATEriii MiXXOCOBMCTICHOI B3aeMogii.
Byno y3aranbHeHO pe3ynbTaTM HayKOBUX AOCAIIKEHb 30BHILLUHIX YUHHUKIB e(DEKTUBHOMO CMiNKyBaHHS.
3’ACOBaHO, IO BUCOKMI piBeHb ePEKTUBHOCTI CMiNIKyBaHHA NMPOSBASETbCSA B TUX CUTYyaLiaX couianbHOI
B33aEMOJIT, WO XapaKTepu3yTbcs CTabinbHiCcTIo, nepen6ayyBaHicTio, BUCOKUM CTYNeHEM BM3HAYEHOCTI.
EdekTvBHE CniNnKyBaHHA € OAHIEID 3 03HAK TUX COLLIA/IbHUX TPy, WO XapakTepu3yTbCs BUCOKUM piBHEM
3rypTOBAHOCTI, YiTKICTIO pONbOBOT CTPYKTYPU, HASIBHICTIO CMiIbHO BUPOBIEHMX LiIHHOCTEMN, WO BU3HAYaOTh
opraHisauiviHy KynbTypy. [MpakTMYHa 3HAYyLWiCTb LOCNIIKEHHS MONAraE y MOX/AMBOCTI BpPaxyBaHHS
BMCHOBKIB Yy MpaKTULi NpodeciMHOro CnifikyBaHHS MCMXONOTiB, COLiafbHMX MpaLuiBHMKIB, Neaaroris,
MeHe[XepiB, AepXXaBHUX CNYO0BLiB, MEANUYHMX NPALIBHUKIB; 3aCTOCYBaHHI iX MPU BU3HAYEHHI NPUYMH
BMHUKHEHHS BECTPYKTUBHUX KOHMAIKTIB B MDXOCOOMCTICHMX CTOCYHKAX Ta rpynoBi B3aEMOS,i, BUSBNEHHI
LWNAxiB ix 3anobiraHHs

KnioyoBi cnoBa: emnaTifi; KOHIPYEHTHICTb; KOMYHIKaTMBHi BMiHHS; CWUTYyaLis CMifKyBaHHS; SKiCTb
CNiNKYBaHHS
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