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Abstract. Modern geopolitical challenges and the need for Ukraine's active integration into the global
information space have determined the importance of cross-cultural communication in shaping a
positive national image.The purpose of the study was to clarify the role of cross-cultural communication
in forming a positive image of Ukraine in the international arena and to identify effective mechanisms
for its application. It was demonstrated that cross-cultural communication enabled Ukraine to establish
mutual understanding with different nations, thereby fostering trust, support,and solidarity in the global
arena. [t was emphasised that the issue of forming a positive image of Ukraine worldwide is strategically
significant in the context of its integration into the European and global community. The study
showed that through language, art, science, education, diplomacy, and other forms of communication,
Ukraine can convey its values, history, traditions, and contemporary achievements to the international
community, as well as overcome stereotypes and build trust. Furthermore, cross-cultural interaction
allowed the Ukrainian people to demonstrate their identity, resilience, and spiritual strength, which was
particularly important in the context of the struggle for independence and international subjectivity.
It was established that cross-cultural communication was not only a means of cultural exchange but
also a powerful instrument of strategic communication that enabled Ukraine to shape a positive image,
strengthen international ties, and consolidate its position on the global stage. The study substantiated
that the development of cross-cultural competence contributed to improving the quality of foreign
policy, diplomatic, media, and cultural interaction. Through intercultural dialogue and the promotion
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of Ukrainian identity, art, language, and values, the state can form an attractive, open, and progressive
image and positively influence international partnership, tourism, investment attractiveness, and
cultural diplomacy. These elements constituted key components of Ukraine's sustainable development
strategy in the global environment. The results of the study may be applied in further theoretical

research on cultural diplomacy

Keywords: state image; public diplomacy; media; globalisation; international communication

Introduction

The relevance of studying cross-cultural commu-
nication as a tool for forming a positive image of
Ukraine in the world is determined by contem-
porary geopolitical challenges and the need for
the country’s active integration into the global
information space. In the context of war, disin-
formation campaigns, and the growing role of
“soft power”, effective communication with the
international community, taking into account the
cultural characteristics of other countries, is of
particular importance. Cross-cultural communica-
tion enables Ukraine to establish mutual under-
standing with different nations, thereby building
trust, support, and solidarity on the global stage.
Furthermore, the development of cross-cultural
competence contributes to improving the quality
of foreign policy, diplomatic, media, and cultural
interaction. Through intercultural dialogue and
the promotion of Ukrainian identity, art, language,
and values, the state can form an attractive, open,
and progressive image, which in turn positively
influences international partnership, investment
attractiveness, and cultural diplomacy and con-
stitutes a key component of Ukraine’s sustainable
development strategy in the global environment.

The influence of cross-cultural communica-
tion on the formation of a state’s image has been
widely examined by representatives of various ac-
ademic schools worldwide. In particular, O. Prysh-
lyak (2019) investigated the interaction between
public diplomacy and national branding, empha-
sised the need for continuous assessment and
adaptive strategies to promote national interests
and identity on the global stage, and proposed
practical recommendations for public diplomacy

practitioners and policy-makers. The author also
highlighted the strategic importance of public
diplomacy in advancing national interests and
strengthening “soft power”. One of the most influ-
ential theorists of cultural diplomacy, political an-
alyst J. Nye (2023), substantiated the formation of
a state’s image through cultural influence, public
diplomacy, and intercultural interaction. Profes-
sors of global communication and specialists in
public diplomacy, state image, and strategic com-
munication in a cross-cultural context, N. Snow &
N. Cull (2020), reinterpreted public diplomacy in
the 2020s and noted that it is inevitably linked
to power and that greater investment should be
directed towards “soft power” rather than “hard
power”, such as costly weapons systems. They
emphasised that J. Nye’s (2024) policy proposal
called on the world’s wealthiest country to invest
in improved domestic education and a more ef-
fective international influence infrastructure, in-
cluding the development of a professional profile
of the public diplomat. A. Walle (2022b) proposed
considering entrepreneurship from a ‘“culturally
competent” perspective. Presenting these views
within a concise and limited volume provides an
effective means of disseminating these important
theoretical approaches.

A significant contribution to the study of the
impact of cross-cultural communication on a
state’s image in the global information space has
also been made by Ukrainian scholars from vari-
ous fields, including philosophy, cultural studies,
social communications, international relations,
and economics. In particular, O. Savenko (2022)
identified common and distinctive features of the
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concepts of a country’s “image” and “brand” based
on socio-cultural markers of their positioning and
emphasised that an important factor in shaping
Ukraine’s image and brand is the recognition of
cultural policy as an integral component of for-
eign policy. O. Morhulets et al. (2023) substanti-
ated the importance of cross-cultural commu-
nication in ensuring high-quality services and
meeting the needs of culturally diverse tourist
groups, identified problems related to language
barriers, cultural differences, stereotypes, and
insufficient staff training, and proposed ways
to improve cross-cultural communication in
tourism. Z. Atamanchuk (2022) defined the con-
tent of cultural elements, focused on models of
world culture, and substantiated the influence
of cross-cultural communication on the dissem-
ination of innovations. D. Rybak (2020) described
cultural diplomacy as an element of state policy
and examined the phenomenon of the “Ukraine”
brand in international politics. Professor of social
communications O. Derevyanko (2025) developed
an original model of reputation management and
investigated the role of intercultural communica-
tion in shaping the image of the state.

However, a review of recent publications
has revealed a lack of research on the impact of
cross-cultural communication on Ukraine’s image
during the war. The existing literature focuses pri-
marily on the political, military, and informational
dimensions of the conflict, while the role of inter-
cultural exchange, cultural diplomacy, and public
communication in strengthening international
support is often overlooked. This gap represents a
significant challenge, as cross-cultural communi-
cation constitutes a powerful instrument for shap-
ing a positive image of Ukraine in the perception
of the international community. The absence of
sufficient research in this field complicates the de-
velopment of effective cultural diplomacy strate-
gies,which may, in turn, influence the level of sol-
idarity and support provided by other countries.

Therefore, the purpose of this study was to
substantiate the role of cross-cultural communi-
cation as an effective tool for shaping a positive
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image of Ukraine within the global communica-
tion space.

Materials and Methods

The source base of the study consisted of elec-
tronic databases and mass media materials. The
research was conducted in 2025. The method-
ological framework was based on a compre-
hensive analysis of the impact of cross-cultur-
al communication on the formation of a state’s
image. This field of inquiry is interdisciplinary in
nature and incorporates elements of philoso-
phy, sociology, political science, cultural studies,
communication studies, and international rela-
tions. To ensure a holistic examination of this
phenomenon, a range of methods was employed,
enabling the identification of how cross-cultural
interaction influences the perception of a state
in the global environment.

An effective tool for investigating the impact
of cross-cultural communication on the forma-
tion of a state’s image was content analysis. This
method allowed for the systematic examination
of textual and visual materials, media content, so-
cial networks, and other information sources that
reflect the image of a particular country. Through
content analysis, it was possible to identify which
cultural codes, stereotypes, symbols, and narra-
tives predominated in messages addressed to
foreign audiences. This method was of particular
value in the study of cross-cultural interaction,
where linguistic nuances, cultural characteristics,
emotional colouring, and contextual factors play
a significant role.

The case study method enabled an in-depth
analysis of real situations and events in which
intercultural interaction became a key factor in
shaping or transforming the perception of a par-
ticular country. The application of case studies
in this field made it possible to trace not only
the existence of communicative influence, but
also the mechanisms through which this influ-
ence is realised. This approach allowed for the
examination of contextual conditions, the inter-
ests of the actors involved, channels of message
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transmission,and audience responses, all of which
constitute essential components of cross-cultural
interaction. In addition, the comparison of several
cases facilitated the identification of typical be-
havioural patterns and communication strategies
that prove effective or, conversely, ineffective in
an intercultural environment.

Discourse analysis made it possible to ex-
amine not only the content of statements, but
also the contexts in which they emerge, reveal-
ing implicit meanings, ideological positions, and
cross-cultural differences. In relation to state
image, discourse analysis contributed to under-
standing how a country is represented in the me-
dia, official diplomacy, and popular culture, and
how these representations are interpreted by
other cultures. Within the study of cross-cultural
communication, discourse analysis functioned as
a tool for gaining deeper insight into the process-
es through which a state’s image is constructed
in the perception of the international communi-
ty. It enabled not only the description of linguis-
tic features of state representation, but also the
identification of strategic approaches to shaping
a positive image through the adaptation of com-
munication practices in accordance with the cul-
tural characteristics of target audiences.

The method of comparative analysis con-
stituted one of the key tools in examining the
impact of cross-cultural communication on the
formation of a state’s image, as it allowed for the
investigation of how different countries imple-
ment communication strategies in intercultural
contexts and with what outcomes. By comparing
the experiences of several states, effective mod-
els for constructing a positive international im-
age were identified, particularly through cultural
diplomacy, public communication, and interna-
tional information campaigns.

Results and Discussion
Cross-cultural communication plays a key role
in shaping a positive image of a state in the in-
ternational arena, particularly in the context of
globalisation and the growing interdependence

of countries. It encompasses the processes of ex-
changing information, ideas, values, and cultural
characteristics among representatives of differ-
ent nations, thereby promoting understanding,
mutual respect, and cooperation. One of the most
influential scholars in the field of cross-cultural
communication is the Dutch researcher G. Hofst-
ede (2001), whose model of cultural dimensions
is widely used to analyse cultural differences and
their impact on international communication, in-
cluding the formation of national images. His fac-
tor analysis of cultural dimensions was based on
extensive research into cultural preferences and
comparisons of values, behaviour, institutions,
and organisations across different countries. The
model was developed to assist organisations
in improving communication and cooperation
among people from diverse cultural backgrounds
and provides a useful framework for understand-
ing how cultural differences influence business
relations. G. Hofstede’s theory of cultural dimen-
sions continues to be actively applied in contem-
porary research. In particular, M. Bero (2021) ex-
amined the influence of cultural dimensions on
remote work in Europe and argued that the pro-
motion of electronic forms of work can enhance
interaction among people from different cultures
who, depending on their cultural background, feel,
think, and act differently. When such differences
are taken into account, creativity contributes to
more effective problem-solving. A. Walle (2022a)
also noted that G. Hofstede’s (2001) model focus-
es on various social and cultural characteristics
that can be analysed when identifying significant
differences among nations and in understanding
how people tend to respond to social situations.
According to E. Rogers et al. (2002), the
founder of intercultural communication as an
academic field was E. Hall, the author of theo-
ries on the contextual nature of communication,
which are of great importance for shaping the
image of states through the media, diplomacy,
and public communication. Particularly innova-
tive in E. Hall's (1976) work was his focus, as ob-
served by W. Hansen (1990), not on the study of a
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single culture or on cross-cultural comparison -
as was typical in anthropology in the 1950s -
but on interaction between representatives of
different cultures. E. Hall defined cross-cultural
communication as a specific sphere of human re-
lations in which culture and communication are
intertwined and emphasised that communication
with representatives of other cultures should be
systematically taught.

Cross-cultural communication requires sys-
tematic conceptual understanding within the
expert community. The term cross-cultural com-
munication derives from the combination of the
words cross-culture and communication and
integrates the meanings of these two concepts:
from the English cross - to cross or pass — and
the Latin “cultura, ae f” - transformation, educa-
tion, and development. M. Lashkina et al. (2023)
note that the term cross-cultural communication
has a multifaceted interpretation across differ-
ent scientific schools. Within communication
theory, some scholars consider intercultural and
cross-cultural communication to be identical
concepts, whereas others distinguish between
them. In particular, A. Solodka (2016) conclud-
ed that “at the level of communication aimed
at achieving common meaning, correspondence
of language codes, coordination of positions,
and establishment of understanding between
participants”, the concepts of cross-cultural
and intercultural communication are identical.
F. Batsevych (2007), in a dictionary of terms of
intercultural communication, differentiates be-
tween the concepts of cross-cultural and inter-
cultural communication. According to G. Trager
& E.Hall (1954), cross-cultural communication is
defined as the ideal goal towards which a person
should strive in order to adapt to the surround-
ing world as effectively as possible. L. Samo-
var et al. (2009) define cross-cultural communi-
cation as communication between people who
have different cultural perceptions of symbolic
systems. G. Hofstede et al. (2010) conceptual-
ise cross-cultural communication as a process
of information exchange between individuals
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from different cultures that takes into account
cultural differences in meanings, behaviour, and
values. O. Taylor (1990) describes cross-cultural
communication as a set of skills and knowledge
that enable people to communicate effectively
and work in a multicultural environment. L. Sam-
ovar et al. (2009) also define cross-cultural com-
munication as an interactive process in which
participants from different cultures attempt to
exchange meanings while considering both cul-
tural differences and common features. In par-
ticular, the authors note that non-verbal symbols
that are positively evaluated and interpreted in
one culture may receive a negative interpreta-
tion in another. Cross-cultural communication
is further conceptualised as a process through
which individuals gradually expand their ca-
pacity to understand and respect other cultures.
It involves interaction between two cultural
subjects (actors) or between an individual and
a group (or group and group), resulting in the
adaptation of value orientations and behaviour-
al norms, their mutual influence, absorption,
displacement, or replacement. R. Singh (2002)
analysed the history, nature, and problems un-
derlying conflict in the context of “culture wars”.
N. Samoilenko (2014) interprets cross-cultur-
al communication as a specific type of culture
characterised by interaction between ethnocul-
tures, ethnocultural competence of the individ-
ual, tolerance, and efforts to achieve agreement
in all spheres of international communication. In
a general sense, scholars define cross-cultural
communication as interaction at the “intersec-
tion” of cultures, as well as at the intersection
of worldviews, perspectives, age groups, and
social statuses - that is, communication and
interaction among representatives of different
cultures. Cross-cultural communication is gain-
ing increasing importance, particularly in the
context of active interaction with international
partners. The growth in the number of refugees
during wartime stimulates the development of
cross-cultural dialogue and requires high levels
of tolerance, cultural awareness, and language
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competence. In response to these challenges, an
increasing number of educational institutions
are incorporating cross-cultural competence
into their curricula. N. Borysko (2018) interprets
cross-cultural communication as a process of in-
teraction within a multicultural space.

In the context of this study, cross-cultur-
al communication is understood as a process of
information exchange between representatives
of different cultures which, within conditions of
cultural diversity, involves an understanding of
cultural norms and values as well as the ability
to adapt one’s own behaviour to the specific con-
text. This is particularly important in a globalised
world, where interaction among representatives
of different cultures has become an integral part
of everyday life and professional activity. Effec-
tive cross-cultural communication presupposes
the development of such skills as active listen-
ing, empathy, tolerance, and the ability to resolve
conflicts arising from cultural differences. Individ-
uals who possess these skills are better able to
understand their interlocutors, avoid misunder-
standings, and build relationships based on trust.
These competencies are especially valuable in

international business, education, diplomacy, and
many other fields. In addition to practical skills,
an essential component of cross-cultural com-
munication is cultural awareness - the ability to
recognise and appreciate the characteristics of
other cultures without prejudice. This contributes
to reducing the risk of cultural barriers and sup-
ports the creation of an inclusive environment in
which individuals can freely express themselves.
Cross-cultural communication thus represents a
key condition for effective interaction in a multi-
cultural world.

The main elements of cross-cultural commu-
nication are language, non-verbal signs, values,
behavioural norms, and cultural context (Table 1).
Language may be both verbal and non-verbal,and
gestures, facial expressions, and intonation play
an important role in conveying meaning. Values
and norms determine what is considered accept-
able or unacceptable within a particular culture.
Cultural context influences how directly or indi-
rectly people express their thoughts. Successful
cross-cultural communication requires attention
to these elements and a willingness to adapt to
the characteristics of another culture.

Table 1. Basic elements of cross-cultural communication

Element

Description

Language

Verbal communication, including vocabulary, grammar, accents

Nonverbal communication

Gestures, facial expressions, body language,
eye contact, distance in communication

Values and beliefs

What is important for culture: honesty, respect, hierarchy, individualism

Social norms

Accepted rules of conduct in society

Communication context

High-context (indirect communication) or low-context (direct)

Time perception

Polychronic (flexible attitude to time) or monochronic (accuracy is important)

Role structure

Attitudes towards power, status, gender roles

Stereotypes and prejudices

Perceptions of other cultures that may influence perceptions

Etiquette and customs

Rules of politeness, greetings, gift giving, etc.

Cultural sensitivity

Awareness of differences and respect for other cultures

Source: compiled by the authors based on the works of N. Snow & N. Cull (2020), O. Patryak (2021),

Z. Atamanchuk (2022), 0. Derevyanko (2025)

Cultural differences encompass various as-
pects of human life and vary according to geo-
graphical location, historical conditions, religion,
and social traditions. One of the most evident

forms of cultural difference is linguistic, as lan-
guage not only serves as a means of communica-
tion but also shapes thinking, behaviour,and even
ways of perceiving the world. In some cultures,
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politeness and respect in language play a central
role, whereas in others a more direct expression
of ideas is considered acceptable. Another impor-
tant dimension of cultural difference concerns
value orientations, including perceptions of good
and evil, notions of what is acceptable or unac-
ceptable, the role of the family, the meaning of
work, and attitudes towards authority. For exam-
ple, in Japan and China, collective interests are
often prioritised over individual ones, whereas in
Western individualistic societies greater empha-
sis is placed on personal freedom and self-re-
alisation. These differences influence styles of
communication, management, business practices,
and child-rearing. Each culture also possesses
distinctive ways of expressing respect, hospitality,
and norms related to dress and food. Cultural dif-
ferences may become a source of misunderstand-
ing in intercultural communication; therefore, it is
essential to recognise and respect them.

In an international context, cross-cultural
communication constitutes a key aspect of in-
teraction among representatives of different
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nationalities, cultures, and mentalities, as it in-
volves the exchange of information, ideas, and
values between people with diverse cultural
backgrounds. K. Kryvobok et al. (2024) note that
readiness for cross-cultural interaction includes
the ability to understand the culturally condi-
tioned context of communication and to respond
appropriately to it. Cross-cultural communica-
tion helps to prevent misunderstandings asso-
ciated with differences in verbal and non-verbal
codes, communication styles, perceptions of
time, authority, and etiquette. Individuals who
possess cross-cultural competence are able to
adapt their messages to the characteristics of
other cultures and demonstrate respect for di-
versity, thereby promoting effective cooperation.
However, cross-cultural communication is ac-
companied by certain challenges, including lan-
guage barriers, stereotypes, culture shock, and
prejudice, which complicate mutual understand-
ing.For this reason, it is particularly important to
develop skills of active listening, empathy, toler-
ance, and cultural awareness (Table 2).

Table 2. Challenges of cross-cultural communication

Challenge Description

Example

Language barrier

Misunderstanding the language or using
words incorrectly can lead to confusion

A person uses a word that has a different
meaning in another culture

Nonverbal
disagreements

Gestures, facial expressions, and distance
can be interpreted differently

Eye contact is a sign of confidence in one
culture, but disrespect in another

Different ideas

Perceptions of punctuality, deadlines, and

Europeans value punctuality, but in Latin

about time pace of communication vary America delays are possible
Cultural Biases and generalisations can interfere To believe that all Asians are introverts,
stereotypes with objective perception or all Americans are straightforward
Hierarchy and Different attitudes towards leadership and In Japan, respect for elders is expected,
authority subordination across cultures in the US, more equality in communication
Negotiation Negotiation styles vary: direct vs. indirect, The Germans are negotiating directly, while
method hard vs. soft the Japanese are cautious, avoiding conflict

Contextuality of

communication vs. low context (clarity)

High context (lots of “between the lines”)

In China, communication is through hints,
in the US it is open and direct

Religious and
ethical differences

Different moral norms and prohibitions
can cause misunderstandings

Touching a child's head is taboo in Thailand,
but in Europe it is a sign of tenderness

Using humor be offensive in another

What is funny in one culture may

Sarcasm is considered normal in the US,
but can be considered rude in Japan

Fear of mistakes
or resentment

People may avoid open communication
for fear of offending another culture

An employee is afraid to speak to a
colleague from a different culture
for fear of offending them

Source: compiled by the authors based on the works of E. Hall (1976), N. Borysko (2018), M. Berio (2021)
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Communication errors may lead to misun-
derstandings, stereotypes, and even internation-
al conflicts; therefore, cultural sensitivity in di-
plomacy, business, the media, and education is of
critical importance. L. Prudyus (2016) noted that
scholars identify three main causes of commu-
nication breakdowns in intercultural relations:
the problem of perception (each individual in-
terprets reality in their own way); the problem
of stereotypes (the formation of generalised im-
ages and evaluations of people and phenomena
based on limited or random observations); and
the problem of ethnocentrism (a sense of supe-
riority associated with belonging to a particular
national culture).

Cross-cultural communication significantly
influences how one state perceives another. An
expert in public diplomacy and cultural policy,
Y.Watanabe (2016), substantiated that culture and
communication shape international perceptions
of states and analysed a fundamental transforma-
tion in Japan’s public diplomacy. State institutions
must carefully consider the messages they trans-
mit to external audiences, as effective cross-cul-
tural communication can serve as a powerful in-
strument for shaping a positive national image.
For example, the promotion of national culture,
art, cuisine, language, and traditions through fes-
tivals, international exhibitions, cultural centres,
and the media creates a favourable impression of
a country, facilitates intercultural dialogue, and
contributes to deeper mutual understanding.

The Dutch scholar in international rela-
tions, P. van Ham (2002), examined the issue of
cross-cultural diplomacy and demonstrated the
intersection of the two domains of public relations
and international relations theory - two epistem-
ic communities that have traditionally had lim-
ited interaction, despite their shared interest in
globalisation, identity, and the changing nature of
power in international politics. He also provided
numerous concrete examples of place branding
as a contemporary phenomenon. In the context of
globalisation and intensive information exchange,
a country’s image largely depends on effective

cross-cultural communication, which enhances
its attractiveness in the international arena and
strengthens diplomatic relations. Cross-cultur-
al communication also serves as an indicator of
cultural development within society: on the one
hand, it reflects the ability to perceive foreign cul-
tural elements and generate new forms on this
basis; on the other, it demonstrates the capacity
to transmit one’s own values to other cultures.

The image of a state and cross-cultural com-
munication are therefore closely interconnected
concepts. O. Khortiuk (2010) defines image, in a
broad sense, as “a purposefully constructed rep-
resentation that highlights specific value charac-
teristics and is designed to exert emotional and
psychological influence for the purposes of pop-
ularisation and promotion”. Effective interaction
with other cultures contributes to the creation
of a favourable international image of a country,
while a positive image, in turn, facilitates com-
munication and cooperation. State policy should
give due consideration to the development of
cross-cultural dialogue as an instrument of cultur-
al diplomacy, since cross-cultural communication
is a significant factor in shaping a positive image
of the state in the international arena. It enables
effective information exchange among represent-
atives of different cultures, helps to avoid misun-
derstandings, and supports the establishment of
trust-based relationships. In this context, commu-
nication becomes a form of “soft power” through
which a country can demonstrate its values, tra-
ditions, and potential. Cross-cultural communi-
cation in the formation of a positive state image
performs several important functions (Table 3).

For Ukraine, which is actively shaping its in-
ternational positioning, effective cross-cultural
communication serves not only as a diplomatic
instrument but also as a means of demonstrat-
ing its national identity, cultural richness, and
commitment to peace and development. In the
context of contemporary geopolitical challenges,
the positive image of Ukraine in the world has
acquired particular significance. It is precise-
ly through cross-cultural communication that
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Ukraine can convey accurate information about
itself to the international community, challenge
stereotypes, and strengthen trust in its intentions
and actions. The successful application of this in-
strument includes participation in international
cultural projects, educational exchanges, digital
diplomacy initiatives, and the active presence of
Ukrainian artists, scientists, and opinion leaders
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on the global stage. Cross-cultural communica-
tion is increasingly becoming an integral compo-
nent of the state’s external communication strat-
egy and a key factor influencing its reputation in
global society. In order to shape a positive image
of the state at the international level, it is neces-
sary to employ diverse mechanisms of cross-cul-
tural communication (Table 4).

Table 3. Functions of cross-cultural communication in forming a positive image of the state

Function Content

Implementation example

Ensuring the dissemination of reliable
information about the country, its culture,
achievements, and politics

Informational

Official websites, social media pages,
media publications

Introducing other peoples to the cultural
values and traditions of the state

Culturally
representative

Participation in international festivals,
exhibitions, cultural days

Spreading knowledge about the country

Scholarships for foreigners, joint university

Educational through academic exchanges, educational
S ) programs
programs, and scientific cooperation
| Formation of a positive image of the state Country branding, tourism campaigns,
mage . ) LI
in the world community public diplomacy
. Promoting the attractiveness of the state Presentations at economic forums,
Economical . VS ; o
for investors, partners and consumers participation in business exhibitions
- Strengthening foreign policy authority and Speeches by leaders at international
Political . - L
partnerships forums, diplomatic visits
. Promoting interpersonal dialogue and Youth exchanges, volunteer programs,
Social - ; .
mutual understanding between peoples international forums
. Preventing intercultural conflicts and Cross-cultural trainings, anti-xenophobic
Preventive

reducing stereotypes

campaigns

Source: compiled by the authors based on the works of E. Hall (1976), L. Prudyus (2016), D. Rybak (2020),

J. Nye (2023), V. Makar (2024)

Table 4. Mechanisms of cross-cultural communication
in the formation of a positive image of the state

Mechanism Description

Implementation examples

Diplomacy (cultural, public,

digital) promote culture, values

Using diplomatic channels to

Cultural representations,
ambassadorial speeches, online
platforms

Educational exchanges and

academic programmes
prog teachers

Promoting international education
and exchanges of students and

Erasmus+, fulbright programs,
scholarships for foreign students

International cultural events

Organisation or participation in
festivals, exhibitions, fairs

Film festivals, art exhibitions, book
fairs

Tourism as a means of

cultural exchange )
cultural sites

Popularisation of the country through
tourist routes and historical and

Visa programs, national tourism
brands, guides in foreign languages

Mass media and social

networks content about the state

Creating and distributing positive

State social media accounts,
YouTube campaigns, documentaries

Cooperation with the diaspora communities abroad

Using the potential of national

Cultural days, forums, cooperation
with Ukrainian communities abroad
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Table 4. Continued

Mechanism Description Implementation examples
International partnership in  Joint projects with artists from other Film co-productions, music
arts and culture countries collaborations, artistic residencies

Nation branding

Strategic image formation through
symbolism, narratives, campaigns

Slogans like “Ukraine now”, logos,
promo videos

Sports diplomacy

Popularisation through international
sporting events

Olympic games, world
championships, support for national
teams

Volunteer and humanitarian
initiatives

Participation in international aid as a
manifestation of solidarity

Assistance to affected countries,
medical missions, participation in
peacekeeping projects

Source: compiled by the authors based on the works of O. Taylor (1990), R. Singh (2002), A. Solodka (2016),

N. Snow & N. Cull (2020), O. Savenko (2022)

One of the key aspects of cross-cultural
communication is cultural sensitivity - the abil-
ity to take into account the specific features of
language, customs, behavioural norms, and com-
municative styles of other peoples. Possession
of such knowledge enables state institutions,
diplomats, the media, and cultural mediators to
formulate positive messages that resonate with
target audiences. This approach contributes to
the creation of a positive image of the state as
open, tolerant, and attractive for cooperation.
Cross-cultural communication not only improves
international relations but also strengthens the
international authority and reputation of the
state. An especially important aspect is the use
of cross-cultural dialogue as a platform for pre-
senting national identity. The analytical report by
0. Rozumna (2016) substantiates two key tasks
of cultural diplomacy. Externally, it serves to en-
sure the state’s image and the effectiveness of its
international policy; internally, it contributes to
changing the paradigm of culture and reforming
cultural policy, on which the content and quality
of cultural products depend. Through participa-
tion in international cultural projects, exhibitions,
festivals, and student and academic exchanges, a
country can influence global perceptions of itself.
Academic exchanges, scholarship programmes,
and foreign language learning create an envi-
ronment for tolerant and conscious communi-
cation. Foreign students who study in another
country often become its informal ambassadors

upon returning home, thereby shaping a positive
reputation at the global level. The involvement
of education in intercultural communication pro-
motes mutual recognition of differences, deeper
understanding of both one’s own culture and for-
eign cultural environments, and awareness of the
importance of cultural integration.

Education in the field of cross-cultural com-
munication represents a powerful instrument of
“soft power” that helps to form a positive, mod-
ern, and attractive image of Ukraine in the world.
Learning the languages, cultural characteristics,
and etiquette of other nations enables Ukrain-
ians to establish intercultural ties effectively,
avoid misunderstandings, and present the coun-
try as an open, tolerant, and integrated state in
the global context. Such interaction contributes
to strengthening trust in Ukraine as a partner in
diplomatic, educational, and economic relations.
Educational programmes aimed at developing
cross-cultural competence, both within Ukrainian
educational institutions and through internation-
al academic exchanges, play a significant role in
this process. Ukrainian students and profession-
als who participate in such programmes become
unofficial “cultural ambassadors” of their country,
demonstrating to the world a high level of edu-
cation, openness to dialogue, and a commitment
to mutual understanding. At the same time, for-
eign students studying in Ukraine disseminate
knowledge about Ukrainian culture in their home
countries. The development of cross-cultural
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education also contributes to improved rep-
resentation of Ukraine in international organisa-
tions, cultural projects, and global media.

The formation of a generation of Ukrainians
capable of engaging in effective dialogue with
representatives of different nations strength-
ens the position of the state in the international
community. The ability to communicate success-
fully with people from other cultures is an im-
portant factor in the development of diplomatic,
economic, and cultural ties. Ukrainian specialists
who possess knowledge of cultural specificities
can promote better understanding of the country
abroad by demonstrating its openness, tolerance,
and high level of professionalism.The integration
of cross-cultural competence into the education
system makes it possible to prepare younger gen-
erations for effective participation in internation-
al projects, exchanges, and cooperation. Schools
and universities can implement programmes that
foster cross-cultural thinking, respect for diver-
sity, and skills of intercultural dialogue, thereby
contributing to the development of a sense of
global responsibility among Ukrainian youth
and increasing the attractiveness of Ukraine as a
country actively integrating into the world com-
munity. Training in cross-cultural competence is
also valuable for civil servants, diplomats, and
professionals in tourism, culture, education, and
business. Enhancing their intercultural literacy
enables them to avoid misunderstandings, build
partnerships based on mutual respect, and pro-
mote a positive image of Ukraine as a modern, dy-
namic, and democratic state in the perception of
the international community. Investments in edu-
cation and training in cross-cultural competence
are therefore strategically important for Ukraine,
as they not only increase the competitiveness of
Ukrainian citizens in the global labour market but
also shape a favourable image of the country as
open, intellectually developed, and culturally rich,
ready for constructive international dialogue.

In shaping a positive image of Ukraine in
the international arena, cross-cultural commu-
nication also plays a crucial role in the business

Shynkaruk & Shynkaruk

sector, which functions not only as a source of
economic profit but also as an important in-
strument of public diplomacy that strengthens
Ukraine’s international subjectivity. According to
0. Patryak (2021), in order to understand one’s
role in the global market and to build a business
strategy in accordance with market realities, it is
essential to recognise the position of national
business culture among the business cultures of
the world. Effective interaction between Ukrain-
ian entrepreneurs and international partners
demonstrates openness, professionalism, and the
capacity to operate in a global environment. As a
result, Ukraine is perceived as a reliable partner,
ready for dialogue and cooperation based on mu-
tual respect and awareness of cultural differenc-
es. The participation of Ukrainian companies in
international exhibitions, forums, business meet-
ings, and joint projects contributes to promot-
ing a positive image of the country. High-quality
goods and services, adherence to ethical business
standards, and the ability to adapt to the cultur-
al characteristics of other countries foster trust
in Ukrainian brands and help to dismantle ste-
reotypes, presenting Ukraine as a modern and
innovative state with significant potential. The
cross-cultural competence of Ukrainian business
representatives contributes not only to economic
growth but also to the development of diplomat-
ic relations, enabling the formation of stable ties
grounded in cultural understanding and positive-
ly influencing Ukraine’s reputation in the eyes of
the international community.

Errors in the interpretation of cultural codes
may cause serious damage to a company’s repu-
tation, particularly when its activities extend to
international markets. Symbols, colours, gestures,
or advertising messages that are perceived neu-
trally or positively in one culture may be offen-
sive or inappropriate in another. Such mistakes
can provoke negative reactions in the media and
social networks, reduce consumer trust, lead to
boycotts, and result in financial losses. In a glo-
balised world where information spreads instant-
ly, even a single misstep may cause long-term
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reputational harm and adversely affect the im-
age of the state itself. For example, inappropriate
statements may create a distorted impression
among consumers regarding the culture, val-
ues, or level of respect for other peoples on the
part of the exporting country. This can compli-
cate diplomatic relations, provoke international
scandals, and even influence the investment at-
tractiveness of the state. Therefore, sensitivity to
cultural codes is not only an ethical requirement
but also a strategic necessity.

A powerful instrument of cross-cultural
communication in forming a positive image of
Ukraine worldwide is the Ukrainian diaspora
and cultural centres, whose activities not only
promote Ukrainian culture but also contribute
to international support, shaping the image of
Ukraine as a modern, democratic, and cooperative
state. Ya. Harhaun (2023) notes that the Ukraini-
an diaspora has played an exceptionally impor-
tant role in creating a global Ukrainian space
and has consistently occupied a special position
in popularising Ukrainian culture and forming a
positive image of Ukrainians abroad. Successful
cultural diplomacy through the Ukrainian dias-
pora strengthens international ties and creates
favourable conditions for political, economic, and
humanitarian partnership. By organising cultural
events, exhibitions, concerts, Ukrainian culture
days, and film screenings, these institutions fa-
miliarise foreign audiences with the rich history,
traditions, art, and contemporary achievements
of Ukraine. This not only reinforces the national
identity of Ukrainians abroad but also shapes in-
ternational perceptions of Ukraine as a culturally
rich, open, and European state.

Cultural centres and Ukrainian communities
actively participate in cross-cultural dialogue,
serving as a bridge between Ukraine and their
countries of residence. The role of such centres
has become particularly significant during the
Russian-Ukrainian war, when cultural diploma-
cy functions as an instrument of “soft power” to
strengthen global support for Ukraine. In addition
to their cultural mission, the diaspora also per-

forms an informational and educational function
by disseminating objective data on the political
situation in Ukraine and providing accurate infor-
mation about the war, reforms, and the European
aspirations of the Ukrainian people. Through so-
cial networks, blogs, media outlets, and their own
platforms, representatives of the diaspora active-
ly counter disinformation and support Ukraine’s
interests in international forums. According to
V. Makar (2024), the directions of public diploma-
cy of the Ukrainian diaspora have intensified in
response to the aggression of the Russian Fed-
eration and its attempts to undermine Ukraine’s
independence and national self-awareness.

For Ukraine, which is actively promoting
its image as a democratic, open, and European
state, it is essential to employ effective commu-
nication tools that take into account the cultur-
al differences of target audiences. Such tools
include media platforms, cultural diplomacy
initiatives, educational programmes, and public
statements by officials, all of which should cor-
respond to the cultural context of the audience
addressed. One important practice for improving
cross-cultural communication is the involve-
ment of intercultural mediators - specialists
who are well acquainted with both Ukrainian
and foreign cultures and who facilitate the accu-
rate transmission not only of language, but also
of meanings, symbols, and values. In addition,
content adaptation plays a crucial role: informa-
tion campaigns should consider cultural norms,
traditions, and patterns of audience perception
in order to avoid misunderstandings or negative
interpretations. J. Berry et al. (2007) note that
in contemporary conditions, effective intercul-
tural interaction requires a shared interpreta-
tion of behaviour and socio-political processes
by all participants in communication. Practices
of cultural exchange also contribute to the de-
velopment of a positive image of Ukraine. The
organisation of festivals, exhibitions, and tours
of Ukrainian artists abroad creates opportunities
to demonstrate the richness, uniqueness, and
modern development of Ukrainian culture and
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to establish an emotional connection between
foreign audiences and Ukrainian identity, which
constitutes an important element of “soft power”.

Owing to the Internet, information now
spreads instantly; therefore,Ukraine must actively
shape its own narrative through digital diploma-
cy tools. A successful online strategy enables the
countering of disinformation and the strengthen-
ing of trust at the international level. According
to M. Lashkina et al. (2023), Russia’s war against
Ukraine is fundamentally existential in nature
and rooted in the culture and historical narratives
of an imperial state; consequently, these negative
tendencies can be mitigated through continuous
intercultural dialogue within society and the
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professional representation of national diversity
in the media space.

In contemporary conditions, cross-cultural
communication facilitates the dissemination of
truthful information about the war in Ukraine and
the counteraction of disinformation campaigns.
Through public diplomacy, Ukraine is presented
as a democratic state open to the world, fighting
not only for its independence but also for shared
European values of freedom and dignity. In the
context of the Russian-Ukrainian war, cross-cul-
tural communication encompasses political, in-
formational, cultural, and psychological dimen-
sions that interact in shaping the international
perception of Ukraine (Table 5).

Table 5. Aspects of cross-cultural communication in the context of the Russian-Ukrainian war

Aspect

Content / manifestations

Features in wartime

Ukraine’s communication with the

Political context

networks

international community through
diplomatic channels, media, and social

Shifting the emphasis from cultural
dialogue to the fight for truth, freedom,
and support for Ukraine

Information space

Sharing news, visual content, and
messages in global media

Strengthening the role of information
security, combating fake news and
Russian propaganda

Using Ukrainian, English and other
foreign languages for international

Language factor
communication

Active dissemination of the Ukrainian
language as an element of identity and
resistance to Russian aggression

High empathy and support for Ukraine
in the world through humanitarian
stories, art, and eyewitness accounts

Emotional component

Formation of a positive emotional
image of Ukraine as a state that
protects human values

Cultural diplomacy

Representation of Ukrainian culture
through art, language, traditions, cinema

Increasing the number of international
cultural initiatives aimed at supporting
Ukraine

Digital communication

Using social media, digital platforms,
and blogs to disseminate information

Social media is becoming the main tool
for communication, mobilisation and
solidarity

Communication with different cultures
of the world — European, American,

International audience
Asian, etc.

The need to adapt messages to the
cultural characteristics of different
audiences

Ukrainian communities abroad as
communication intermediaries

The role of the diaspora

Activation of the diaspora in conveying
the truth about the war, supporting
Ukrainian initiatives

Normative and value
dimension

Orientation towards common
democratic, humanistic values

Emphasising the contrast between the
Ukrainian struggle for freedom and
Russian aggression

The effect of mutual
understanding

Expanding the world’s knowledge about
Ukraine, its culture, history, and the
Ukrainian people

Growing international solidarity, forming
a long-term positive image of Ukraine

Source: compiled by the authors based on the works of Ya. Harhaun (2023), M. Lashkina et al. (2023),

V. Makar (2024), J. Nye (2024), O. Derevyanko (2025)
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The use of social networks as a tool of
cross-cultural communication enables Ukraine
to interact directly with foreign audiences and to
establish an open dialogue. It is the combination
of a strategic approach, cultural sensitivity, and
modern technologies that can strengthen positive
perceptions of Ukraine on the global stage. The
media, as part of the digital environment, make
it possible to present the Ukrainian perspective
on significant international events and to explain
the context of internal transformations. Through
translated materials, documentaries, analytical
articles, and cultural projects, foreign audiences
gain a deeper understanding of the situation in
Ukraine. In particular, following the outbreak of
the full-scale war with Russia, Ukrainian media
became a source of reliable information for many
international outlets, which strengthened trust in
the Ukrainian narrative.

Social networks have become instruments of
direct communication with audiences worldwide,
enabling the rapid dissemination of cultural in-
itiatives. Prominent Ukrainians, including artists,
military personnel, and volunteers, use their ac-
counts as platforms of digital diplomacy, creating
emotional connections with the international
community and contributing to the formation of a
positive image of Ukraine through active engage-
ment in the global information space. Cross-cul-
tural communication supported by the media and
social networks helps Ukraine to establish itself
as a modern, free, and culturally rich state, rep-
resenting an important component of European
civilisation.

Through participation in global initiatives
and projects, Ukraine has the opportunity to
demonstrate its openness and readiness for co-
operation, as well as to share its experience and
cultural heritage with other countries. This facil-
itates mutual understanding between peoples,
helps to overcome stereotypes, and strengthens
the international authority of the state. O. Kva-
sha & A. Syniakova (2019) note that cooperation
with the European Union is one of the key means
of strengthening a country’s position within the

global system of international relations, realising
national interests, and building an economically
developed and democratic state. Cross-cultur-
al communication within the framework of in-
ternational cooperation not only supports the
integration of Ukrainian society into global pro-
cesses but also creates a platform for presenting
Ukraine’s values, history, and culture. Participation
in programmes of international organisations
such as the United Nations, UNESCO, the Coun-
cil of Europe, and NATO enables Ukraine to pro-
mote issues related to human rights, democracy,
education, and culture while demonstrating an
active civic stance. Through joint cultural, scien-
tific, and humanitarian projects, the international
community comes to perceive Ukraine not only
as a country affected by war, but also as a nation
that is dynamically developing and capable of
contributing to global progress. Engagement in
international dialogue through cooperation with
international organisations also strengthens trust
in Ukraine among foreign partners, opening new
opportunities for diplomatic, economic, and cul-
tural relations and, in the long term, reinforcing
the country’s positive image. Therefore, shaping
Ukraine’s image as a responsible, reliable, and
creative partner constitutes a key task of foreign
policy, and international cooperation through
cross-cultural communication plays a decisive
role in this process.

Based on the analysis conducted, a set of
authorial recommendations was developed. For
the effective formation of a positive image of
Ukraine, it is essential that officials, diplomats,
artists, journalists, and other communicators
possess well-developed cross-cultural interac-
tion skills. Therefore, systematic training in the
fundamentals of cross-cultural communication
should be ensured in order to prevent misun-
derstandings and to build trust between Ukraine
and other countries. Ukraine has a rich historical
and cultural heritage that should be actively pre-
sented on the international stage. Consequently,
participation in international festivals, exhibi-
tions, and forums should be expanded, where
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representatives of Ukraine can share their culture,
art, language, and traditions as a means of estab-
lishing cross-cultural ties. Ukrainian communities
abroad should function as powerful ambassadors
of the state; thus, it is advisable to develop pro-
grammes supporting diaspora initiatives in the
fields of culture, education, business, and public
diplomacy, as well as to promote the exchange of
experience between Ukrainians within the coun-
try and abroad.

Under the current conditions of the Rus-
sian-Ukrainian war, cross-cultural communication
requires particular attention to the formation of
a truthful, ethical, and positive image of Ukraine
worldwide. It is therefore recommended to em-
phasise values that are shared across cultures -
freedom, dignity, solidarity, and the right to
self-determination - which can facilitate a deep-
er understanding of the Ukrainian context among
foreign audiences. It is important to employ the
instruments of public diplomacy, intercultural di-
alogue, and digital media to disseminate reliable
information about events in Ukraine while avoid-
ing hate speech. International educational pro-
grammes, exchanges, and partnerships between
Ukrainian and foreign educational institutions
should be expanded, as they create opportunities
for mutual cultural understanding, reduce stereo-
types about Ukraine, and support the long-term
development of trust among younger generations
abroad. The wider dissemination of cross-cultur-
al programmes, training initiatives, and forums
will contribute to the formation of a culture of
dialogue, mutual respect, and openness towards
other peoples. The successful implementation
of these measures will strengthen Ukraine’s in-
ternational image as a modern, democratic, and
multicultural state. At the governmental level, it
is necessary to establish or reinforce specialised
institutions and programmes responsible for the
development of cross-cultural dialogue. It is also
advisable to involve experts in communication,
linguistics, sociology, and international relations
in the formulation of national strategies in the
field of public diplomacy.

Shynkaruk & Shynkaruk

Conclusions
Cross-cultural communication is an important in-
strument in shaping a positive image of Ukraine,
as it enables the effective representation of its
cultural heritage and values and contributes
to the construction of an image of an open and
culturally rich state. At the same time, it requires
Ukrainian representatives to possess a high level
of intercultural competence. The principal ele-
ments of cross-cultural communication include
language, non-verbal signs, values, behavioural
norms, and cultural context; therefore, successful
cross-cultural interaction demands careful atten-
tion to these components and a willingness to
adapt to the specific features of another culture.
International cultural and educational projects,
as well as participation in forums and exchange
programmes, provide stable international support
for Ukraine and strengthen its global standing.
However, cross-cultural communication is accom-
panied by certain challenges, including language
barriers, stereotypes, culture shock, and prejudice,
which complicate mutual understanding. Commu-
nication errors may lead to misunderstandings, re-
inforce stereotypes, or even provoke international
conflicts; consequently, maintaining cultural sensi-
tivity in diplomacy, business, the media, and educa-
tion is of critical importance. In the digital age, the
media and social networks play a significant role
by enabling the rapid formation of international
perceptions of Ukraine and by counteracting nega-
tive informational influences. In the context of the
Russian-Ukrainian war, cross-cultural communica-
tion has become a key means of conveying truth-
ful information and combating disinformation, as
it encompasses political, informational, cultural,
and psychological dimensions that together shape
international support and solidarity. The growth
of migration stimulates the development of in-
tercultural dialogue within Ukrainian society and
highlights the increasing need for intercultural
competence, which is progressively being inte-
grated into educational programmes. The use of
digital technologies and online platforms expands
opportunities for international interaction and
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contributes to the formation of Ukraine’s image as
a modern, democratic, and multicultural state. This
study does not claim to provide an exhaustive ac-
count of cross-cultural communication; however, it
remains relevant and significant for understanding
the formation of a positive image of Ukraine in the
world. Prospects for further research lie in a more
in-depth analysis of the mechanisms of cross-cul-
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AHoTauif. CyyacHi reononiTMyHi BUKJIMKKM Ta HEOBXiAHICTb aKTMBHOI iHTerpauii YkpaiHu y rnobanbHuit
iHPOPMALIMHMIA NpOCTIp BM3HAYMIM BaK/MBICTb KPOC-KYNbTYPHOI KOMYHiKauii Ans (opMyBaHHS
ii mo3uTuBHOro iMimxy. Metol pocnimkeHHs 6yno 39cyBaT poNb KPOC-KYNbTYPHOi KOMYHiKauii y
(HOpPMYBaHHI NO3UTUBHOIO IMiAXKy YKpaiHWM Ha MiDXKHapOAHIN apeHi Ta BU3HAUYUTU ePEeKTUBHI MeXaHi3MM
ii BMKOpMCTaHHSA. [loBeneHo, WO KPOC-KYNbTYpHa KOMYHiKauis Aa€ 3mory YKpaiHi HanaroaxysaTtu
B33aEMOPO3YMiHHA 3 pi3HMMU HapoaaMu, POPMYHUM AOBIPY, NIATPUMKY | CONIAAPHICTb HA CBITOBIM apeHi.
HaronoweHo, Wwo nutaHHa GOpMyBaHHS NO3UTUBHOIO iMiXKy YKpaiHW Y CBIiTi € CTpaTEriyHO BAXK/UBUM Y
KOHTEKCTI ii iHTerpauii 4O EBpONENCbKOro i CBITOBOro CriBTOBapmCTBa. [poaHani3oBaHo, Wo Yepes MOBY,
MWCTELTBO, HayKy, OCBITY, AUNIIOMATIt0 Ta iHWi dOpMU KOMYHiKaLii YkpaiHa MOXe OHOCUTM 10 CBIiTY CBOI
LiHHOCTI, icTOpito, TpaaMLi 1 CyYacHi LOCArHEHHS, @ TaKOX pyMHYBaTH CTepeoTunu Ta GopMyBaTh LOBIpY.
lMoka3aHo, LWo KpOC-KyNbTypHa B3AaEMOMiS TAKOX JAE 3MOry YKPaiHCbKOMY HAapoAy AeMOHCTPYBATH CBOIO
iLEHTUYHICTb, HE3NAMHICTb i LYXOBHY CMAY, WO € HAA3BMYAMHO BaXXIMBUM B yMOBax 60poTbbM 3a BNacHy
He3aneXHiCTb i MiXXHapoaHy Cyb'ekTHICTb. [loBeAEHO, O KPOC-KYNbTYPHA KOMYHIKaLlisg € He nLe 3acobom
KYNbTYpHOro 0BMiHy, @ M MOTY>XHUM iHCTPYMEHTOM CTpaTeriyHoi KOMyHiKauii, Wo aonomarae YkpaiHi
$hOopMyBaTU MO3UTUBHMIA MK, 3MILHIOBATM MiXXHAPOAHI 3BS3KM i 3aKpinatoBaTM CBOK MO3MLIKD Ha
rnobanbHin apeHi. OBrpyHTOBaHO, WO PO3BUTOK KPOC-KYNbTYPHOI KOMMETEHTHOCTI CNPUSE MiABULLEHHIO
SIKOCTi  30BHILUHbOMONITUYHOI, AMNNOMATUYHOI, MefilMHOI Ta KynbTypHOi B3aemogii, a uyepe3 Aianor
KYNbTYp, NPOMOLLI0 YKPATHCbKOT iA€HTUYHOCTI, MUCTELITBA, MOBM | LiIHHOCTEN, AepXKaBa Moxe GopMyBaTH
npuBabanBUIA, BiAKPUTUIA, NPOTPECUBHUIA IMISXK | NO3UTUBHO BMAMBATU HA MiXKHApOAHE MapTHEpCTBO,
TYpU3M, iHBECTULIMHY NPUBABAMBICTb i KYNbTYPHY AMNAOMATIIO, LLO € KJOYOBUMM CKNALOBMMU CTpaTerii
CcTanoro po3BuTKYy YKpaiHu y rnobanbHOMy cepepoBuui. PesynbtaTv [OCHILXKEHHS MOXYTb OyTu
BMKOPUCTaHi Y HAaCTYMHUX HAayKOBUX TEOPETUYHUX PO3BifKaX WOAO KyAbTYpHOI Aunnomarii

KniouoBi cnoBa: iMigx gepxasu; nybniyHa avnnaomartis; Meia; robanisauis; MixkHapoaHi KoMyHikauii
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